Bells & Whistles

Bells & Whistles reaches
a brand new audience
with online sampling.

Objective

Bells & Whistles launched a social sampling
campaign with SoPost in order to drive trial of
their vegan cake slices. Their campaign
coincided with a launch of the product in store

at major UK supermarket, Morrisons.
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Our Bells & Whistles vegan cake slices are milk-free,
gluten-free and cost-free for a shart while, We're
giving away free samples to celebrate our launch in
Mormrisons. Just tell us where to send yvours
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Solution

Bells & Whistles and their agency, Social Chain,
ran targeted ads on Facebook and Instagram
using SoPost's technology to power the
sampling experience, fulfillment and feedback.
Qualified consumers were invited to order a
vegan cake slice sample.
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