philosophy

philosophy gains
3.2x ROI from social
sampling campaign

Objective

philosophy wanted to reach consumers who
might be interested in their purity cleanser and
drive post-trial sales through online beauty
retailer Feelunique.

Feelunique with philosophy.

A shelfie essential. Tap through for a free sample of
purity made simple facial cleanser...

Get a FREE purity made simple

. Sign Up
facial cleanser sample
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Solution

philosophy gave consumers the opportunity to
claim a purity cleanser via SoPost's integration
with Facebook Lead Ads and a custom ad unit
placed on feelunique.com.

The brand controlled the ad'’s creative, targeting
and spend while utilizing SoPost’s platform, data,
fulfilllnent and analytical capabilities.
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