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Where can | get the best price on this?
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Consumers that would use Al features for shopping
(share of respondents)

Note(s): Germany, Japan, United Kingdom, United States; 16 to 80 years old; As of July 2024
DataOnStage
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https://www.statista.com/global-consumer-survey/tool/64/trn_usa_202400?index=0&absolute=0&missing=0&tgeditor=0
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Share of shoppers who agree that e-commerce platforms can tailor the
customer journey based on past behavior

5
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___GenZ _JE Millennials Gen X Baby Boomers

= 49%
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> TS 57%
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[ _ 45%

I Note(s): United States, United Kingdom, Germany, Japan; July 2024; 3,099 respondents in all countries except for U.S. (3,097) l DataonStage
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Hyper-personalization beast: Zalando assistant

» zalando

Source(s):

Zalando

Welcome, Laura

Fashion Stories Beauty Sports Design)

A smarter future
Your personal assistant,
powered by Al

Jou<-

Try the new Al-powered fashion
assistant

Get style ideas, or talk sportswear, shoes
and more.

| Maybe later |

\/

> Fashion assistant Beta

Hi Laura!
How can | help you today?

Got a fashion question? Need some
good sportswear tips? There’s a lot we
can chat about:

I need a backpack for work.

What do | wear hiking in Peru?

Show me oversized blazers.

I'm in beta, so I'm still learning! Find out
how | work in our FAQs.

| want a festive dress for a Christmas
party.

Sure! Could you please let me know
your prefered style, color, and budget?

X Fashion assistant Beta

Something glamorous and up to 200
euros, open for any color.

Here some glamorous festive dresses
within your budget:

Swing Swing
Jersey dress Sequin gray dress
135,99 € 200,00 €

% Like @ Dislike

Can | see more items?

Start chatting

wll T -

X Fashion assistant Beta Reset

Love the second dress @ Can you show
me jackets to combine for an edgy look?

You can create edgy look by pairing it
with a leather jacket. Here some options:

Ricano Oxmo
Leather jacket Leather jacket

299,00 € 199,95 €
& Like P Dislike

Can | see more items?

DataOnStage
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Hyper-personalization beast: Zalando Size Advice with Body Measurements

Source(s): Zalando

Take measurements

Step feet further
apart

Photo tips }
> |

-

&—  Your measurements

Your measurements

We use these for more personal size
recommendations

Data and consent —

Upper

. Neck

Around your neck

Chest

[ J
ﬂ Around your chest
[ J

Shoulder 98 cm
Across your shoulders

» zalando

Size recommendations with
your measurements

3
L (& o=

X Your size recommendation

1 E

We recommend size M

Yay, you got measured! You'll see more
personal size recommendations on other
items too.

You can view and update your
measurements anytime in your account.

Anna Field
Jersey Dress

24,95 €
Colour: Black
Size: M

DataOnStage
B by statista¥



Google Lens - Shop What You See

(-]
Google

Q ﬁ white

All  Visual matches  Products

Q 450
R -

.\ A " \A.:i
Find product ﬂ % | Shop your Q& a Take a photo

details instant screen argr Wi -Dusp st Contnporary i and add words

Sofa Square Arm Mode

to tailor search

Outfit of the day, what do you think of it? #fashion

b ]

0 $49
© Futonland © Living Spaces
Special Order Loveseat Mid-century 112" 2 Piece
and Sleeper sofa (Full Sectional with Left Arm

Fa Translate Q Search © Homework

O $762

Colorful Waist Pack / M
Size

‘ DataOnStage
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Source(s): Google



Main challenges in implementing Al-based retail solutions for CEO’s
in the U.S. (share of respondents)

Data security & privacy

44%

recommendations and actions 0
understanding, and/or expertise
Lack of control/insight to the 0
‘A part ofthe Solution ] 28%

Note(s): United States; March 2024; 165 retail professionals

I Source(s): First Insight; ID: 1463707 DataonStage
by statista¥a



https://www.statista.com/statistics/1463707/ai-challenges-united-states/
https://www.statista.com/statistics/1463707/ai-challenges-united-states/

Al access to personal data when shopping in the U.S. 2024

(share of respondents)

8 6(y Somewhat willing,
070 depending on what is used

I'm skeptical about

No, | don't want 1 2.2% sharing any personal
to share anything [ YA informgtior%/ P
personal
16%
m I'm not sure yet
Note(s): United States; April 2024; 1,458 respondents

I Source(s): Bizrate Insights; ID: 1470189 . Datt;':I?EStage
by statista Za

Yes, if the data
is kept private
to the retailer



https://www.statista.com/statistics/1470189/ai-access-to-personal-data-for-personalized-shopping-experience-united-states/

TREND 2 - KEY TAKEAWAYS

The loyalty seeker

» The supermarket industry has the highest
consumer interest

« Discount coupons, cashback rewards, and free
product trials at the most effective loyalty schemes

« Country-based loyalty programs, generational
targeting, and personalized pricing




Risks or threats shoppers feel could impact their country in the next 12 months
(share of respondents)

64%

Inflation

41%

Macroeconomic volatility

39%

Climate change

33%

Health risks 39%

Geopolitical conflict

32%

Social inequality

Cyber risks 30%

Note(s): Worldwide; 20,662 respondents
I Source(s): PWC DataOnStage
by statista”a



Loyalty programs and rewards will influence my decision on where to shop
(share of respondents)

. Agree ' Disagree Don’t know

Note(s): United States, United Kingdom, Germany, Japan; July 2024; 3,099 respondents in all countries except for U.S. 3,097 Da ta 0 n Stage
tatista Consumer Insights t by statista¥a



https://www.statista.com/global-consumer-survey/tool/64/trn_usa_202400?index=0&absolute=0&missing=0&tgeditor=0

Which type of loyalty or rewards programs offered by
retailers do you prefer? (share of respondents)

Discount coupons

Social media P . Points-based
engagementrewards - .- loyalty programs
50% ------= gl
40% === 7L
30% """ttt <
0 =
B e
Gamified loyalty - Cashback
&= programs | 1 1 1 rewards
— \
— \‘ ‘\ \\ N
\
\\ \\ \ N
\ \ S

\ \ N

\ N SN

% \\ \\\ ‘

N S

\ \\

\\ ~

Personalized e Pt Free items or
reward programs Rl PO -7 product trials
Membership

rewards programs

I Note(s): United States, United Kingdom, Germany, Japan; July 2024; 3,099 respondents in all countries except for U.S. 3,097

Source(s): Statista Consumer Insights

L

DataOnStage

by statista”a
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Share of consumers who belong to loyalty schemes worldwide
(share of respondents)

I Notes: l Dataonstage

by statista”a



Share of consumers signed up to loyalty programs of
selected industries in the UK (share of respondents)

supermarkets

I Notes: United Kingdom; May 15 to 22, 2024; 1,019 respondents DataonStage

Sources: YouGoy; ID: 326243 by Statista 5



https://www.statista.com/statistics/326243/sectors-with-best-brand-loyalty-united-kingdom-uk/

Top loyalty and reward programs offered by retailers, by country
(share of respondents)

#1

#2

#3

I Note(s): United States, United Kingdom, Germany, Japan;

Source(s): Statista Consumer Insights

&

15
Cashback Cashback
rewards rewards
Discount Discount
coupons coupons

Membership Point-based

reward programs  loyalty programs

July 2024; 3,099 respondents in all countries except for U.S. 3,097

Discount
coupons

Point-based
loyalty programs

Cashback
rewards

Discount
coupons

Free items or
product trials

Cashback
rewards

DataOnStage
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I Note(s): United States, United Kingdom, Germany, Japan; July 2024; 3,099 respondents in all countries except for U.S. 3,097

Top loyalty and reward programs offered by retailers, by country and

generation (share of respondents)

'
©
4?4 boomers

Source(s, atista Consumer Insi S

=

Discount
coupons

Cashback
rewards

Cashback
rewards

Cashback
rewards

/a

v

v

»

AN

Discount
coupons

Cashback
rewards

Discount
coupons

Point-based
loyalty programs

Discount
coupons

Discount
coupons

Discount
coupons

Discount
coupons

Discount
coupons

Discount
coupons

Discount
coupons

Discount
coupons
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Least trusted people or professionals
(share of respondents)

=

/a
1 0\

'\
v/

Customer services

Journalists

Financial service
professionals

Celebrities

Online influencer

Politicians

I Note(s): Germany, Japan, United Kingdom, United States; 16 to 80 years old; As of July 2024

Source(s): Statista Consumer Insights L DataonStage
by statista ¥


https://www.statista.com/global-consumer-survey/tool/64/trn_usa_202400?index=0&absolute=0&missing=0&tgeditor=0

]

TREND 3 - KEY TAKEAWAYS

INnfluence immune?

« Partner with nano- and micro- influencer
+ Target GenZ

+ Make e-commerce platforms fun, engaging,
and facilitate user-generated content like
photo and video reviews

AY



Share of generations that trust online influencers
(share of respondents)

@ Genz(1995-2012) @ Millenials (1980-1994) Gen X (1965-1979) Baby Boomers (1946-1964)
4% 4% 3% 9%
23% 18% 15% 14%
& o | @ ®
I SN::f‘t:)(;):GesrwnliasrtlZ/,CJ:rii:::iitl:ingdom, United States; 16 to 80 years old; As of July 2024 l DataonStage
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Content creators on online marketplaces

Amazon; Taobao; Zalando;

amazon

Reviewers as
influencers

SEES

Taobao
Livestream

4 on Taobao

12:28

Welcome, Laura

wer Pre-owned GettheLook Sellitems Loun

Get the Look ®
Discover creators and
browse new styles

All Styles Streetwear Casual Clas
7 = 1 5
— =1 i

» zalando

Influencers
on Zalando

DataOnStage
B by statistats



Engagement rates of influencers on TikTok and Instagram worldwide
(engagement rates)

11.97% . Instagram . TikTok
. 0

0
10.21% 9.48% 9.39% 9.67%

2.19%
. 0.99% 0.86% 0.87% 0.94%
[ ] [ [
Nano-influencers Micro-influencers  Mid-tier-influencers Macro-influencers Mega-influencers
(1K-10K) (10K-50K) (50K-500K) (500K-1M) (over 1M)

Note(s): Worldwide; March 2024

I Source(s): HypeAuditor; ID: 1251099; ID: 1202874 Da té_l (0] nStage
by statista %



https://www.statista.com/statistics/1251099/engagement-rate-tiktok-influencers-worldwide/
https://www.statista.com/statistics/1202874/instagram-influencer-engagement-rate/

TREND 4

Omni-wellness

«  Promote health and wellness benefits

 Influencers set wellness trends- utilize social media

- Be transparent about ingredients



Which of the following areas are you willing to spend money on to improve

your health or wellbeing? (share of respondents)

Sleep performance
Fitness and exercise

Meditation or mindfulness

Nutrition

Appearance

Pain management
Mental health support
Personal development
Stress management
Alternative medicine

Healthy living environment
Work-life balance

None of the above

Note(s): Germany, Japan, United Kingdom, United States; 16 to 80 years old; As of July 2024

I Source(s): Statista Consumer Insights
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“l actively seek out foods that offer additional health benefits.”
(share of respondents)

. Agree ' Disagree Don’t know

‘.’ '0’
- 29% 34%

Note(s): Germany, Japan, United Kingdom, United States; 16 to 80 years old; As of July 2024

I Source(s): Statista Consumer Insights t Dataonstage
by statista ¥
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Consumers who purchased items based on specific ingredients
(share of respondents)

i 24%

¢ I -
© I -
© m—

Note(s): United States; United Kingdom; Germany; Japan; 2024.

DataOnStage
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I Source(s): Statista Consumer Insights
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Trend setters in ingredient honesty

The

Ordinary.

The

Ordinary.

Natural Moisturizing
Factors + PhytoCeramides
The h Surface Hydration Formula

Ordinary.

The

Ordinary.

I Source(s): The Ordinary . DataOnStage
by statista %



Trend setters in ingredient honesty

I Source(s): Good Molecules

GOOD
MOLECULES

Nothing to Hide Ingredient List

Ingredients

wowr | eron
Popmediol | oo%
Pvicacs | o]
[Gueonoeions | 1o%
[Mamon | osox]

E
Copyyirmamicasa | o1,

The ingredient percentages and pH represent

Y‘I targets, with some variability expected.

DataOnStage
by statista¥a



Hi, how can | help you?

Al assistent

Where can | get the best price on this?

Customer



TREND 2 - KEY TAKEAWAYS

The loyalty seeker

» The supermarket industry has the highest
consumer interest

« Discount coupons, cashback rewards, and free
product trials at the most effective loyalty schemes

« Country-based loyalty programs, generational
targeting, and personalized pricing
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TREND 3 - KEY TAKEAWAYS

INnfluence immune?

« Partner with nano- and micro- influencer
+ Target GenZ

+ Make e-commerce platforms fun, engaging,
and facilitate user-generated content like
photo and video reviews

AY



TREND 4

Omni-wellness

«  Promote health and wellness benefits

 Influencers set wellness trends- utilize social media

- Be transparent about ingredients



Check out the full whitepaper

Our latest whitepaper helps you cut through the noise

Here's what you'll learn:

* 4 of the biggest trends reshaping
consumer behavior

» Smart strategies to adapt and meet
shifting needs

 Real-world examples of brands that are
leading the pack

The data behind it

Widespread Al adoption

Must-Watch
Consumer
Trends 2025

Agenda statista% ( |
Download now - /
l[m E14
'h\ :
TREND 1 TREND 2 TREND 3 TREND 4
Al-ssisted shopping The loyalty secker Influence immune? Omni-wellness
%
34I Everyone must access the whitepaper through the landing page by filling out the form. Since PDFs lack the capability for engagement tracking, this is the only way for us to reliably monitor download activity. DataonSta e
Anyone who downloads from the landing page will be automatically logged in Salesforce, allowing us to track associated opportunities and revenue. ‘ g
by statista %a
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